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The
-Large family - small footprint”
campaign

Edina Vadovics

GreenDependent Sustainable Solutions Association
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People can be motivated to change

— but will the change last?
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* You probably know why we have been focusing
on households...

(in HU: 40% energy used, 30% CO, emitted)
* But why large families?
» They are already motivated to use less (limited resources)
» Lots of good practices already
— but often not conscious!

» Future generations — need to realize that living with a
small footprint is needed + a strategic advantage +
considered trendy in some circles

More information and knowledge

.

changed behaviour




Raising interest, positive attitude:

«Participation at family (i.e. target group) events

«Competition for eco-presents

«Challenging and interesting questions on brochure

Changed Energy Use
. Behaviour

Information and knowledge input:
*Informal training events

-Easy-to-understand publications — with real-life RS @
family case studies

*Website — www.kislabnyom.hu

Changed Energy Use
Behaviour
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Repeated info, reminders and
feedback:

*Climate-calendar with saving tips and
reminders

*Newsletter with tips, success stories,
news and ideas

Changed Energy Use
Behaviour

*Competition (4 tasks)

*Simple energy audit of own home
and making commitments to change:

behaviour or investment

*Online carbon calculator

ApritFools Day & | «Carbon footprint of events
Meat Free Friday

1-3.Apr.— Don't forget
to read your meters!
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Motivation:

*Participatory training — green acts
made conscious

*Prizes — and award ceremony
*Families presenting their best practice

*Family case studies published —
your example matters!




Changed Energy Use

Information and
knowledge input

Repeated info,

Raising interest, reminders and

positive attitude

feedback
Behaviour \ /
Changed Energy Use
Behaviour
Community: e N
*Training climate coordinators — Motivation -
members of target group (Large Families Supportlng
Association) community
*Training + events: you’re not alone ©
*Our hope: communities will be formed...
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500 families started the competition but only 170
completed all tasks
* One of the participating family on national TV

* Evaluation of commitments made in audits:
— Short and longer term
— Lots of savings already during the campaign
* People are planning to do more...
(We're lucky: EnergyNeighbourhoods, project)

Large families with small footprints? =

Average
carbon -footprint
in the 21 winning

families

Average Hungarian
carbon-footprint*

Average EU
carbon-footprint *

2 t/yr/capita

5,6 t/yr/capita 8,2 t/yr/capita

Includes: per capita emissions linked to food
production, waste management as well as state
services (e.g. health services).

Based on meter readings
in winter months!

* Source: European Environment Agency, 2008
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People can be motivated to change

- but will the change last?




